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DIESIGN
products & trends: carpeting

Artistic design conveys visual movement

ecanl carpating deslgns are tranding towand bacoming & focal point or artistic als-

mant In guestrooms and public epaces. From broadloom to Axminster to carpat
tiles, various madiums have bacomea an integral aspect of the design narrative, sccarding
1o interar deelgnars.

“Carpeting has transformed frorm just being functional inbe now being a craatie -
pragsion and festure decor in both the guestroom and corridor aress,” eaid Virginia
Langley, ownenpresident, Sky Designe, Inc. "One of the advantages to hotel carpeting
Iz the wanderful scale and eize of spacas they N, allowing Tor amazing oversized and
cuslomized artworke, which have now become such a growing trend.”

Gueat corridore have evolved fram ehowing repetitive, *boxed-in or framed” patterns to
fealuring free-fowing, asymmetrical designe that embrace architecture and style, noted
Langley, who deglgned Durkan's mewly launched Chalesa collaction.

IModern carpel deslgns offer visual impact, becorming “one of the first thinga—If not the
firal thing—that & guest notices upon enterng A spacse,” eald Stacy Bllston, prinacipal’
cofounder, Studio 11 Design. And with advancaments in carpet the dasign, designers are
now finding more ways to bring atyplical patierns inlo guestroome.

Garpat colorations have maintained a neutral base with strategic accents that refar-
ance back to the design namralive and color theory of the project, sfated Eliston. Mons
degigners have incorporatad pattermns and lange scabes commaonty sean in public spaces
to the hotel"s corridars and guesiraorms.

“Since there are go Tew finkshes in the corridor, and since some brands prafer to avoid
displaying physical art in these epaces, Nooring and carpaling are often the sobs appor-
tuniity for a design alsmant,” said Elliston.

Tonal patterns and borders in guestroome and corridors have become & thing of the
past, acknowladged Mag Scott, Interior designer, #3E77. "We are seaing an amphasia in
thi direction af fun, playful patteme ss well as evocative colors and play on scale,” she
ealdd. “Carpet designe are trending towards baing & focal, even artistic elament for the
designar to express creativity while tying in concepl o create a unified, holistic design.”

Seatt added, "The carpet ie & greal basie o ghve a pop of unexpectad color and pat-
tern. The visual impact from a well-placed, bold, textural carpet can take the design to
another laval.”

An upcoming trend in carpat patterns is the concapt of deconsiruction, observed Anne
Wilkinzan, sanior agsoclate, BAMO. “Carpet pattermns fads in and out, using color or lex-
ture, often crealing a stunning modem affect but with a reverence for the character that
comas with age and Impearfsction,” she aaid. *We are applying another aspect of this ldea
1o & custom, hand-tufted rug in the Presidarntial Suite al the upcoming Four Ssasons Sao
Paule, witars a patiern i& divided into parte and shifled to give a kaleidoscops effect ™
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Artistic design conveys visual movement

ecent carpeting designs are trending toward becoming a focal point or artistic ele-

ment in guestrooms and public spaces. From broadloom to Axminster to carpet
tiles, various mediums have become an integral aspect of the design narrative, according
to interior designers.

“Carpeting has transformed from just being functional into now being a creative ex-
pression and feature decor in both the guestroom and corridor areas,” said Virginia
Langley, owner/prasident, Sky Designs, Inc. *One of the advantages to hotel carpeting
is the wonderful scale and size of spaces they fill, allowing for amazing oversized and
customized artworks, which have now become such a growing trend.”

Guest corridors have evolved from showing repetitive, “boxed-in or framed” patterns to
featuring free-flowing, asymmetrical designs that embrace architecture and style, noted
Langley, who designed Durkan's newly launched Chelsea collection.

Modern carpet designs offer visual impact, becoming "one of the first things—if not the
first thing—that a guest notices upon entering a space,” said Stacy Elliston, principal/
cofounder, Studio 11 Design. And with advancements in carpet tile design, designers are
now finding more ways to bring atypical patterns into guestrooms.

Carpet colorations have maintained a neutral base with strategic accents that refer-
ence back to the design narrative and coler theory of the project, stated Elliston. More
designers have incorporated patterns and large scales commeonly seen in public spaces
to the hotel’s corridors and guestrooms.

“Since there are so few finishes in the corrider, and since some brands prefer to avoid
displaying physical art in these spaces, flooring and carpeting are often the sole oppor-
tunity for a design element,” said Elliston.

Tonal patterns and borders in guestrooms and corridors have become a thing of the
past, acknowledged Meqg Scott, interior designer, /3877 “We are seeing an emphasis in
the direction of fun, playful patterns as well as evocative colors and play on scale,” she
said. "Carpet designs are trending towards being a focal, even artistic element for the
designer to express creativity while tying in concept to create a unified, holistic design.”

Scolt added, “The carpet is a great basis to give a pop of unexpected color and pat-
tern. The visual impact from a well-placed, bold, textural carpet can take the design to
another level

An upcoming trend in carpet patterns is the concept of deconstruction, abserved Anne
Wilkinson, senior associate, BAMO. "Carpet patterns fade in and out, using color or tex-
ture, often creating a stunning modern effect but with a reverence for the character that
comes with age and imperfection,” she said. "We are applying anather aspect of this idea
to a custom, hand-tufted rug in the Presidential Suite at the upcoming Four Seasons Sao
Paulo, where a pattern is divided into parts and shifted to give a kaleidoscope effect.”
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